
FRANCHISE DISCLOSURE DOCUMENT 
 
 
 

 

Kahala Franchising, L.L.C. 
dba Kahala Coffee Traders 

an Arizona limited liability company  
9311 E. Via De Ventura 

Scottsdale, Arizona 85258 
Telephone: (480) 362-4800 

Website:  www.kahalamgmt.com 
www.kahalacoffeetraders.com 

www.kahalacoffeetraders.com/franchise/  
Facebook:  www.facebook.com/kahalacoffeetraders  

 

We offer Kahala Coffee Traders franchises.  As a franchisee, you will operate a restaurant called 
Kahala Coffee Traders preparing, specializing in, and serving a variety of hot, cold, and iced beverages 
including coffee, espresso and tea, hot chocolate; baked goods including pastries, muffins, donuts, cookies, 
and brownies; fresh fruit; parfaits; breakfast sandwiches and oatmeal; sandwiches; salads and related fast 
food menu items.   

The total investment necessary to begin operation of a Kahala Coffee Traders franchise ranges from 
$216,900 to $526,000 for a traditional franchise restaurant, and from $88,400 to $370,000 for a non-traditional 
franchise restaurant. This includes $26,800 to $56,300 for a traditional location and $11,800 to $28,800 for a 
non-traditional location that must be paid to the franchisor or its affiliate.   

 
This disclosure document summarizes certain provisions of your franchise agreement and other 

information in plain English.  Read this disclosure document and all accompanying agreements carefully.  You 
must receive this disclosure document at least 14 calendar-days before you sign a binding agreement with, 
or make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale.  Note, 
however, that no governmental agency has verified the information contained in this document. 

 
You may wish to receive your disclosure document in another format that is more convenient for you.  

To discuss the availability of disclosures in different formats, contact Kahala Franchising, L.L.C., Attn: Legal 
Department, 9311 E. Via De Ventura, Scottsdale, Arizona 85258 and (480) 362-4800. 

 
The terms of your contract will govern your franchise relationship.  Don’t rely on the disclosure 

document alone to understand your contract.  Read all of your contract carefully.  Show your contract and this 
disclosure document to an advisor, like a lawyer or an accountant. 

 
Buying a franchise is a complex investment.  The information in this disclosure document can help 

you make up your mind.  More information on franchising, such as “A Consumer’s Guide to Buying a 
Franchise,” which can help you understand how to use this disclosure document, is available from the Federal 
Trade Commission.  You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov 
for additional information.  Call your state agency or visit your public library for other sources of information 
on franchising. 

 
There may also be laws on franchising in your state.  Ask your state agencies about them. 
 

Issuance Date:  March 27, 2026. 
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How to Use This Franchise Disclosure Document 

 
Here are some questions you may be asking about buying a franchise and tips on how to 
find more information: 

QUESTION WHERE TO FIND INFORMATION 

How much can I earn?  Item 19 may give you information about outlet sales, 
costs, profits or losses. You should also try to obtain this 
information from others, like current and former 
franchisees. You can find their names and contact 
information in Item 20 or Exhibit U.  

How much will I need to 
invest?  

Items 5 and 6 list fees you will be paying to the 
franchisor or at the franchisor’s direction. Item 7 lists the 
initial investment to open. Item 8 describes the suppliers 
you must use.  

Does the franchisor have the 
financial ability to provide 
support to my business?  

Item 21 or Exhibit V includes financial statements. 
Review these statements carefully.  

Is the franchise system 
stable, growing, or 
shrinking?  

Item 20 summarizes the recent history of the number of 
company-owned and franchised outlets.  

Will my business be the only 
Kahala Coffee Traders 
business in my area?  

Item 12 and the “territory” provisions in the franchise 
agreement describe whether the franchisor and other 
franchisees can compete with you.  

Does the franchisor have a 
troubled legal history?  

Items 3 and 4 tell you whether the franchisor or its 
management have been involved in material litigation or 
bankruptcy proceedings.  

What’s it like to be a 
Kahala Coffee Traders 
franchisee?  

Item 20 or Exhibit U lists current and former franchisees. 
You can contact them to ask about their experiences.  

What else should I know?  These questions are only a few things you should look 
for. Review all 23 Items and all Exhibits in this disclosure 
document to better understand this franchise 
opportunity. See the table of contents.  
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What You Need To Know About Franchising Generally 

 
Continuing responsibility to pay fees. You may have to pay royalties and other fees even 
if you are losing money.  
 
Business model can change. The franchise agreement may allow the franchisor to change 
its manuals and business model without your consent. These changes may require you to 
make additional investments in your franchise business or may harm your franchise 
business.  
 
Supplier restrictions. You may have to buy or lease items from the franchisor or a limited 
group of suppliers the franchisor designates. These items may be more expensive than 
similar items you could buy on your own.  
 
Operating restrictions. The franchise agreement may prohibit you from operating a similar 
business during the term of the franchise. There are usually other restrictions. Some 
examples may include controlling your location, your access to customers, what you sell, 
how you market, and your hours of operation.  
 
Competition from franchisor. Even if the franchise agreement grants you a territory, the 
franchisor may have the right to compete with you in your territory.  
 
Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may 
have to sign a new agreement with different terms and conditions in order to continue to 
operate your franchise business.  
 
When your franchise ends. The franchise agreement may prohibit you from operating a 
similar business after your franchise ends even if you still have obligations to your landlord 
or other creditors.  
 
Some States Require Registration  
 

Your state may have a franchise law, or other law, that requires franchisors to register 
before offering or selling franchises in the state. Registration does not mean that the state 
recommends the franchise or has verified the information in this document. To find out if your 
state has a registration requirement, or to contact your state, use the agency information in 
Exhibit B. 
 

Your state also may have laws that require special disclosures or amendments be 
made to your franchise agreement. If so, you should check the State Specific Addenda. See 
the Table of Contents for the location of the State Specific Addenda. 
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Special Risks to Consider About This Franchise 
 
Certain states require that the following risk(s) be highlighted:  
 
 

1. Spousal Liability. Your spouse must sign a document that makes your spouse liable 
for all financial obligations under the franchise agreement even though your spouse 
has no ownership interest in the franchise. This guarantee will place both your and 
your spouse’s marital and personal assets, perhaps including your house, at risk if 
your franchise fails. 

 
 

Certain states may require other risks to be highlighted. Check the “State Specific 
Addenda” (if any) to see whether your state requires other risks to be highlighted. 
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 ITEM 1:   THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES 

The franchisor is Kahala Franchising, L.L.C. To simplify the language in this “Disclosure 
Document,” Kahala Franchising, L.L.C. may be referred to as “Kahala Franchising,” “we,” “us,” “our” 
and “Franchisor.” "You" and "your" mean the person(s), partnership, corporation, limited liability 
company, or other entity that buys the Kahala Coffee Traders® unit franchise.  If “you” are a business 
entity, “you” includes the shareholders, members or owners of the business to the extent each 
guaranties or otherwise agrees to perform or be bound by the obligations of the business entity. Any 
email addresses and website URLs referenced in this Disclosure Document, including its exhibits, 
are current as of the effective date of this Disclosure Document. We may update these email 
addresses and/or website URLs from time to time.   

 
The Franchisor, Parents and Predecessors 

 
Kahala Franchising is an Arizona limited liability company which was formed on December 

29, 2008. Kahala Franchising is in the business of franchising to others the right to own and operate 
quick service restaurants.   

 
Our parent company is Kahala Brands, Inc., formerly known as Kahala Brands, Ltd. (“Kahala 

Brands”). Kahala Brands was formerly known as Kahala Corp. but changed its name to Kahala 
Brands in December 2014.   

 
On July 26, 2016, Kahala Brands merged with a wholly-owned subsidiary of MTY Food Group, 

Inc. (“MTY”) having an address at 8150 Transcanada Highway, Suite 200, Saint Laurent, Québec 
H4S 1MF.  Kahala Brands’ parent company became MTY Franchising USA, Inc. (“MTY USA”), 
originally known as The Extreme Pita Franchising USA, Inc., and having an address of 9311 E Via 
De Ventura, Scottsdale, AZ 85258. MTY USA’s parent corporation is MTY Franchising Inc. (“MTY 
Canada”), a Canadian corporation and a wholly owned subsidiary of MTY, formerly known as MTY 
Tiki Ming Enterprises Inc., and having an address at 8150 Route Transcanadienne, Suite 200, Ville 
Saint-Laurent, Quebec, H4S 1M5, Canada. 

 
In addition to the concepts franchised by Kahala Franchising or its current or former US-based 

affiliates, MTY or one or more of its Canadian-based subsidiaries franchises over (55) different 
restaurant concepts and has over 2,400 units under the following trademarks in Canada primarily, 
and other international countries:  Allo Mon Coco, Baton Rouge Steakhouse & Bar, Ben & Florentine, 
Big Smoke Burger, BO[W]LD, Café Depot, Casa Grecque, Country Style, Cultures, Dagwoods, 
Extreme Pita, Giorgio, Jugo Juice, Kim Chi, Koryo, Koya, Kuto Comptoir A Tartares, La Crémière, La 
Diperie (and Cakes & Shakes by La Dip) , Madisons, Manchu Wok, Toujours Mikes, Mr. Souvlaki, 
Mr. Sub, Mucho Burrito, Muffin Plus, Papa Murphy’s, Pizza Delight, Poke by Sushi Shop, Scores, 
South St. Burger, Spice Bros, Steak & Frites St. Paul Sukiyaki, Sushiman, Sushi Shop, Thai Express, 
Thaïzone, The Works, Tiki Ming, Timothy’s World Coffee, The COOP Wicked Chicken, Tosto, Turtle 
Jack’s, Tutti Frutti, Valentine, Van Houtte, Vanellis, Vie & Nam, Villa Madina, Spice Brothers, Steak 
Frites, Wasabi, Wetzel’s Pretzels and YUZU trademarks. MTY also sub-franchises two (2) other 
different restaurant concepts: TCBY and TacoTime. MTY is a publicly-traded company 
headquartered in Montreal, Québec, Canada.  

 
Effective March 1, 2018, MTY through the merger of a wholly-owned subsidiary with Imvescor 

Restaurant Group Inc. (“IRG”), acquired all the outstanding shares of IRG. At closing, IRG operated 
5 brands in Canada and had 261 locations in operation.  
 

There is no predecessor franchisor of the Kahala Coffee Traders brand because it was not 
franchised prior to our acquisition of the KCT Assets. Kahala Franchising, L.L.C. did not conduct the 
type of business the franchisee will operate. 
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As of November 30, 2025, there were 6 Kahala Coffee Traders franchises and 1 licensed 
restaurant. We have been offering Kahala Coffee Traders franchises since November 2011 under 
the name of Kahala Franchising. Kahala Franchising does not operate businesses of the type being 
franchised, but rather, Kahala Restaurants, L.L.C., an Arizona limited liability company (“Kahala 
Restaurants”), an affiliate of Kahala Franchising, operates many of our corporate-owned restaurants, 
including businesses of the type being franchised. Any corporate-owned Kahala Coffee Traders 
restaurants may compete with franchised restaurants in its vicinity. 
 
Other Franchises Offered by Kahala Franchising or its affiliate 

 
KAHALA FRANCHISING IS ONLY OFFERING A KAHALA COFFEE TRADERS UNIT 

FRANCHISE UNDER THIS DISCLOSURE DOCUMENT. EACH OF THE FRANCHISES DETAILED 
BELOW ARE OFFERED BY KAHALA FRANCHISING OR A U.S. AFFILIATE UNDER SEPARATE 
DISCLOSURE DOCUMENTS FOR EACH BRAND. 

 
We have the following U.S.-based affiliates through common ownership by MTY Food Group, 

that also offer franchises in the United States and internationally: (1) MTY USA, a Tennessee 
corporation having an address of 9311 E. Via De Ventura, Scottsdale, Arizona 85258; (2) MTY 
Canada, a Canada corporation having an address at 8210, route Transcanadienne, Suite 200, Saint-
Laurent, Québec, H4S 1M5, Canada; (3) Kahala Franchising, LLC (“Kahala Franchising”), an Arizona 
limited liability company with its principal address at 9311 E. Via De Ventura, Scottsdale, Arizona 
85258; (4) BF Acquisition Holdings, LLC (“BFAH”), a Delaware limited liability company with a 
principal address at 9311 E. Via De Ventura, Scottsdale, Arizona 85258; (5) La Salsa Franchise, LLC, 
a Delaware limited liability company with a principal address at 9311 E. Via De Ventura, Scottsdale, 
Arizona 85258; (6) Imvescor Restaurant Group Inc. (“IRG”) a Canada corporation having an address 
at 8210, route Transcanadienne, Suite 200, Saint-Laurent, Québec, H4S 1M5, Canada; (7) Papa 
Murphy’s International, LLC (Papa Murphy’s), a Delaware limited liability company having an address 
at 8000 NE Parkway Drive, Suite 350, Vancouver, Washington 98662; (8) VI BrandCo, LLC (“Village 
Inn”), a Delaware limited liability company having a principal address at 12701 Whitewater Drive, 
Suite 100, Minnetonka, Minnesota 55343-4164, (9) BQ Concepts, LLC, an Arizona limited liability 
company having a principal address at 12701 Whitewater Drive, Suite 100, Minnetonka, Minnesota 
55343-4164; (10) Wetzel’s Pretzels, LLC, a California limited liability company with a principal 
business office at 35 Hugus Alley, Suite 300, Pasadena, CA 91103; and (11) Famous Dave’s of 
America, Inc., a Minnesota corporation having a principal address at 12701 Whitewater Drive, Suite 
100, Minnetonka, Minnesota 55343-4164. These affiliates franchise over 50 different concepts.  
 

The following summarizes these other quick service restaurant brands as of November 30, 
2025, including the type of restaurant business, number of franchised units in operation as of 
November 30, 2025, and the date Kahala Franchising or its current or former affiliates offered 
franchises in those brands:   

 

Brand Name 
Type of 

Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

Blimpie 

Restaurants 
serving submarine 
sandwiches and 
salads 

87 franchised units 
(84 in the United States 

and 3 internationally) 
(plus 4 company-owned 

units in the United 
States)   

From 2006 until 2010 
by Kahala Franchise 
Corp. and since 
August 2010 under 
Kahala Franchising 
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Brand Name 
Type of 

Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

Chicken Strips and Dips 

Ghost kitchen 
concept serving 
primarily chicken 
tenders. 

1 franchised unit March 2022, Kahala 
Franchising.  

Cold Stone Creamery 

Restaurants 
serving super-
premium freshly 
made ice cream, 
cakes, pies, 
smoothies, 
shakes, and other 
frozen dessert 
products 

1,501 franchised units 
(1052 in the United 

States and 449 
internationally)(plus 2 

company-owned units).   
 

103 Cold Stone 
Creamery franchises 

also sell Rocky 
Mountain Chocolate 

Factory® products and 
1 Cold Stone Creamery 
franchise also sells Tim 

Hortons® products.  
 

Additionally, 8 licensed 
units. 

From May 2007 until 
March 2008 by Cold 
Stone Creamery, Inc., 
from March 2008 until 
March 2010 by Kahala 
Franchise Corp., and 
since August 2010 
under Kahala 
Franchising 

Frullati Cafe & Bakery 

Restaurants 
serving 
sandwiches, 
salads, smoothies 
and baked goods 

10 franchised units 

From 1999 until 2004 
by Frullati Franchise 
Systems, Inc., from 
2004 until March 2010 
by Kahala Franchise 
Corp., and since 
August 2010 under 
Kahala Franchising 

Great Steak 

Restaurants 
serving 
Philadelphia 
cheesesteak 
sandwiches, 
chicken 
sandwiches and 
French fries 

32 franchised units (23 
in the United States and 

9 internationally)  
.  

From 2004 until March 
2010 by Kahala 
Franchise Corp. and 
since August 2010 
under Kahala 
Franchising 

Johnnie's New York Pizzeria 

Restaurants 
serving New York 
style pizza, 
calzones, salads, 
and related Italian 
cuisine menu 
items 

2 franchised units 

From 2006 until March 
2010 by Kahala 
Franchise Corp. and 
since August 2010 
under Kahala 
Franchising 
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Brand Name 
Type of 

Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

Kahala Coffee Traders 

Restaurants 
serving coffee and 
espresso, tea, 
baked goods, 
parfaits, 
sandwiches and 
merchandise 

6 franchised units.  
 

And 1 licensed unit. 

November 2011 under 
Kahala Franchising 

Maui Wowi 

Store fronts or 
portable units 
serving fruit 
smoothies, coffee 
and espresso, and 
other beverage 
and food items 

83 franchised units (75 
in the United States and 

8 internationally) 

Since November 2015 
under Kahala 
Franchising 

NrGize Lifestyle Cafe 

Cafes serving 
smoothies, fruit 
drinks and 
nutritional 
supplements 

57 franchised units 

From 2006 until March 
2010 by Kahala 
Franchise Corp. and 
since August 2010 
under Kahala 
Franchising 

Pinkberry 

Restaurants 
serving frozen 
yogurt, yogurt 
drinks, smoothies 
and frozen 
desserts 

62 franchised units.  
 

And 30 licensed units. 

From July 2008 until 
April 2016 under 
Pinkberry Ventures, 
Inc. and since June 
2016 under Kahala 
Franchising 

Planet Smoothie 

Restaurants 
serving smoothies, 
smoothie bowls, 
juices, nutritional 
supplements, 
baked goods, 
parfaits, 
sandwiches, and 
salads  

167 franchised units 
(160 in the United 

States and 7 
internationally) 

 
Additionally, as of fiscal 
year end there were 2 

Tasti D-Lite outlets. 

Since June 2016 
under Kahala 
Franchising 

Ranch One 

Restaurants 
specializing in 
grilled and crispy 
breaded chicken 
sandwiches  

2 franchised units 

From 2001 until 2004 
by Ranch *1 Group, 
Inc., from 2004 until 
March 2010 by Kahala 
Franchise Corp., and 
since August 2010 
under Kahala 
Franchising 
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Brand Name 
Type of 

Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

Samurai Sam's Teriyaki Grill 

Restaurants 
serving Japanese 
rice bowls and 
noodle bowls 

10 franchised units  

From 2003 until 2004 
by SP Franchising, 
Inc., from 2004 until 
March 2010 by Kahala 
Franchise Corp., and 
since August 2010 
under Kahala 
Franchising 

Surf City Squeeze 

Juice bars serving 
smoothies, fruit 
drinks and 
nutritional 
supplements 

62 franchised units (59 
in the United States and 
3 internationally) (plus 2 
company-owned units) 

From 1994 until 2004 
by Malibu Smoothie 
Franchise Corp. and 
Surf City Squeeze 
Franchise Corp., from 
2004 until March 2010 
by Kahala Franchise 
Corp., and since 
August 2010 under 
Kahala Franchising 

TacoTime 

Restaurants 
serving Mexican 
food including 
burritos, tacos, 
quesadillas and 
nachos 

212 franchised units (87 
franchised in the United 

States and 125 
internationally) (plus 2 
company-owned units) 

 
Additionally, there are 

78 licensed units. 

From 2003 until 2004 
by Taco Time 
International, Inc., from 
2004 until March 2010 
by Kahala Franchise 
Corp., and since 
August 2010 under 
Kahala Franchising 

 
 

Brand Name Type of Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

Extreme Pita 

Restaurants serving 
wrap-style hot and 
cold pita and wrap 
sandwiches  

1 franchised unit  

From March 2001 to July 
2014: The Extreme Pita 
Franchising USA, Inc.; 
since July 2014: MTY 
USA  

Grabbagreen 

Restaurants serving 
healthy food, juice, 
smoothies and 
related products 

3 franchised units Since February 2018 
under MTY USA 
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Brand Name Type of Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

Ginger Sushi 
Boutique + Poke 
Shop  

Restaurant serving a 
variety of sushi menu 
items and drinks 

0 franchised units From September 2015 
under MTY USA 

Mucho Burrito  

Restaurants offering 
burritos, quesadillas, 
tacos, nachos, and 
other assorted food 
and drinks 

0 franchised units 

From January 2010 
under Mucho Burrito 
Franchising USA, Inc.; 
from March 2019 under 
MTY USA 

Thai Express 
Restaurant serving 
“Thai-style” foods 
and drinks  

7 franchised units (4 in the 
United States and 3 

internationally) (plus 1 
company-owned) 

From February 2015 
under MTY USA 

La Diperie 

Restaurant serving 
retail sale of an ice 
cream product and 
various dips and 
toppings 

2 franchised units From April 2019 under 
MTY USA 

Ben & Florentine 
Restaurant serving a 
superior breakfast & 
lunch experience 

0 franchised units From December 2018 
under MTY USA  

Baja Fresh 

Restaurant offering a 
limited menu 
featuring fresh high 
quality Mexican-style 
food products 

70 franchised units (67 in 
the United States and 3 
internationally) (plus 1 
company-owned unit) 

October 2016 until July 
2017 under Triune, LLC 
and since then under 
BFAH  

La Salsa 

Restaurant offering a 
limited menu 
featuring fresh high 
quality Mexican-style 
food products 

4 franchised units October 2016 under La 
Salsa Franchise, LLC.  
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Brand Name Type of Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 

us or our affiliate 

The Counter 

Full service 
restaurant featuring 
build-your-own 
burgers, signature 
burgers, side dishes, 
sandwiches, and 
salads 

7 franchised units (6 in the 
United States and 1 

internationally) (plus 2 
company-owned units) 

December 2017 under 
CB Franchise Systems, 
LLC. Then from March 
2019 under MTY USA 

Built Custom 
Burgers 

Fast casual 
restaurant featuring 
build-your-own 
burgers, signature 
burgers, side dishes, 
sandwiches, and 
salads 

6 franchised units (2 in the 
United States and 4 

internationally) 

December 2017 under 
Built Franchise Systems, 
LLC. Then from March 
2019 under MTY USA 

sweetFrog 

Restaurant offering 
frozen yogurt using a 
self-serve delivery 
format 

213 franchised units (203 in 
the United States which 

include 7 licensed 
franchisees plus 10 

internationally) 

September 2018 under 
MTY USA 

Manchu WOK 

Quick service 
restaurant serving 
fast and fresh 
Chinese cuisine   

15 franchised units   
March 2015: MTY USA 

 
 

Brand Name 
Type of 
Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 
us or our affiliate 

Papa Murphy’s 

Retail food outlet 
serving primarily 
take and bake 
pizza 

1,000 franchised units 
(965 in the United States 
and 35 internationally) 
plus 49 company-owned 
units 

From May 2019 under 
Papa Murphy’s 
International LLC 

 

Brand Name 
Type of 
Restaurant 
Business 

Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 
us or our affiliate 

Famous Dave’s 

Restaurants 
specializing in 
authentic, down-
home, genuine 
smoked barbecue  

80 franchised units (70 in 
the United States and 10 
internationally) plus 30 
company-owned units 

From March 1994 
under Famous Dave’s 
of America, Inc. 

Village Inn 
Restaurant 
specializing in 
pancakes, 

84 franchised units plus 
25 company-owned units 

From August 2020 
under VI BrandCo, LLC 
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omelets, skillets, 
eggs, and other 
popular breakfast 
items 

Barrio Queen 

Restaurants 
specializing in 
authentic 
Southern 
Mexican 

8 company-owned units 
From March 2023 
under BQ Concepts, 
LLC 

 

Brand Name fine-dining cuisine  Number of Units as of 
November 30, 2025 

Dates unit franchises 
began being offered by 
us or our affiliate 

Wetzel’s Pretzels 

Restaurant 
specializing in 
hand-rolled fresh-
baked soft 
pretzels 

455 franchised units (423 
in the United States and 
32 internationally) plus 
35 company-owned units 

From April 1996 under 
Wetzel’s Pretzels, LLC 

Sauce Pizza / Wine 

Restaurants 
serving wood-
fired pizzas, a 
variety of pasta 
dishes, and 
salads 

13 company-owned units March 2024 

Champps Kitchen + Bar  

sports theme 
restaurants that 
provide the public 
with high-quality 
food and 
beverage 

1 franchised unit plus 1 
company-owned unit 

From September 1999 
to October 2008 under 
Champps 
Entertainment, Inc. and 
From August 2023 
under BQ Concepts, 
LLC 

 
We or our affiliates had previously also franchised the right to purchase a defined geographic 

area to become an area representee in; however, as of the issuance date of this Disclosure 
Document, we or our affiliates are not offering area representative agreements under a separate Area 
Representative Franchise Disclosure Document for any brands but may do so for additional brands 
in the future under a separate disclosure document. 
 
Affiliates that Provide Products or Services to Franchisees 
 

Kahala Management, L.L.C. (“Kahala Management”), an affiliate of Kahala Franchising, is an 
Arizona limited liability company that provides administrative, legal, accounting, sales, POS phone 
support, real estate and marketing support services to Kahala Franchising. In December of 2019, 
KGC, LLC, a Colorado limited liability company (“KGC”) originally created to administer gift card 
programs, merged into Kahala Management. Kahala Holdings, LLC (“Kahala Holdings”) and Kahala 
Restaurants, LLC (“Kahala Restaurants”) are affiliates of Kahala Franchising that own and operate 
company-owned outlets detailed above. Kahala Franchising, along with Kahala Holdings and Kahala 
Restaurants, owns and operates the Cold Stone Creamery company-owned outlets. Kahala 
Advertising, LLC, an Arizona limited liability company (“Kahala Advertising”), is an affiliate of Kahala 
Franchising that began administering the national advertising funds for each of the brands and the 
regional cooperatives in 2008. Neptune Equipment Services, LLC, an Arizona limited liability 
company (“Neptune Equipment”), is an affiliate of Kahala Franchising that is an approved retailer of 
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equipment that sells, distributes, and coordinates logistics of equipment, menu boards, interior and 
exterior signage, and smallwares to Kahala Franchising franchisees and licensees. 

 
Cold Stone Creamery Leasing Company, Inc. (“CSC Leasing”), another affiliate of Kahala 

Franchising, was incorporated for the purpose of leasing sites for Cold Stone Creamery restaurants 
and subleasing them to franchisees. CSC Real Estate Management, LLC, an Arizona limited liability 
company (“CSC Real Estate”) provides real estate management services to Cold Stone Creamery, 
Inc. (“Cold Stone”) and Cold Stone Leasing. Cold Stone Leasing does not operate businesses of the 
type being franchised nor does it offer or sell franchises of Cold Stone Creamery restaurants.  Another 
affiliate of ours is Cold Stone Creamery International, LLC (“International”), an Arizona limited liability 
company, which was organized on April 14, 2004, for our international expansion and franchisees 
outside of the United States.   

 
Some Blimpie restaurants are leased by subsidiaries of our affiliate (“Blimpie Leasing 

Affiliates”) KRES Holdings, L.L.C., an Arizona limited liability company (“KRES”), and in turn, 
subleased by such entities to Blimpie franchisees. 

 
Some existing Cold Stone Creamery restaurants are leased by either of our affiliates, CSC 

Leasing or Cold Stone (collectively, “Cold Stone Leasing Affiliates”). Blimpie Leasing Affiliates and 
Cold Stone Leasing Affiliates shall collectively be referred to in this Disclosure Document as the 
“Leasing Affiliates.”   

 
Other Agreements 

 
Kahala Franchising previously offered franchises for a take and bake pizza concept called 

“Pizza Fresh Take●N●Bake.” It began franchising Pizza Fresh Take●N●Bake in November 2011 and 
ceased offering Pizza Fresh Take●N●Bake franchises in December 2014. During that time period, 
there were no Pizza Fresh Take●N●Bake franchises sold. Two corporately owned 
Pizza Fresh Take●N●Bake restaurants were opened in 2011 but both closed in 2014 and there are 
no Pizza Fresh Take●N●Bake restaurants currently in operation.  Kahala Franchise Corp. previously 
offered franchises for a kiosk-style ice cream dessert concept called “Wafflō.” It began franchising 
Wafflō in 2005 and ceased offering Wafflō franchises in December 2007. During that time period, 
there were 21 Wafflō franchises sold. No Wafflō restaurants are currently open, nor have been open 
during the ten year period prior to the issuance date of this FDD. Additionally, Kahala Franchise Corp. 
previously offered franchises for a premium soft serve frozen dessert product called “Tango.”  It began 
offering Tango franchises in May 2007 and ceased selling Tango franchises in November 2007. 
During that time, there were no Tango franchises sold, and there are no Tango franchise locations 
currently in operation. Tasti D-Lite LLC is an affiliate of Kahala Franchising that previously franchised 
the Tasti D-Lite frozen dessert brand. Kahala Franchising is now offering Tasti D-Lite products as a 
menu offering in Planet Smoothie restaurants. As of November 30, 2025, there were 2 Tasti D-Lite 
franchises in the United States.   

 
Taco Time International, Inc. (“TTI”) was a predecessor franchisor of the TacoTime brand.  

TTI’s rights and obligations under a Master Franchise Agreement it entered into on March 13, 1978 
(“MFA”) were assigned to Kahala Franchising. Under the MFA, MTY Canada operates as the master 
franchisor of the TacoTime brand for the entire country of Canada. As of the date of this Disclosure 
Document, the MFA is still in effect. 
 

TTI also entered into a Western Washington Area Franchise Agreement with Accord, Inc. 
(“Accord”) dated April 30, 1979, as amended (“Western Washington Agreement”) under which TTI 
assigned its rights to franchise TacoTime in several counties and cities in the state of Washington to 
Accord (“Accord Territory”). The Western Washington Agreement was ultimately assigned from TTI 
to Kahala Franchising. Accord is not an affiliate of Kahala Franchising. As of November 30, 2025, 
there were 78 TacoTime licensed restaurants in operation in the Accord Territory. As of the date of 
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this Disclosure Document, the Western Washington Agreement is still in effect. TTI did not enter into 
any other territory agreements that are currently in effect.  We are not offering TacoTime franchises 
under this Disclosure Document. 
  

Blimpie International, Inc. (“BI”) was a predecessor franchisor of the Blimpie brand.  BI entered 
into a trademark distribution agreement with Blimpie of California, Inc. dated July 18, 1984, as 
amended (“TDA”) under which Blimpie of California, Inc. operates as a subfranchisor for the Blimpie 
brand in a portion of Southern California. The TDA was ultimately assigned from BI to Kahala 
Franchising.  Blimpie of California, Inc. is not an affiliate of Kahala Franchising. As of November 30, 
2025, there were 0 Blimpie franchises in operation in Blimpie of California, Inc.’s territory. As of the 
date of this Disclosure Document, the TDA is no longer in effect. BI did not enter into any other 
trademark distribution agreements that are currently in effect. We are not offering any Blimpie 
franchises under this Disclosure Document. 

 
On August 8, 2022, MTY Franchising USA, Inc. and its wholly owned subsidiary Grill Merger 

Sub, Inc. (“Merger Sub”) entered into an agreement with BBQ Holdings, Inc. (“BBQ”), a Minnesota 
corporation, providing for the acquisition of BBQ by MTY Franchising USA, Inc., consisting of a tender 
offer (the “Offer”) for all of the outstanding shares of BBQ common stock, followed by a subsequent 
merger of Merger Sub with and into BBQ (the “BBQ Merger”), with BBQ surviving the BBQ Merger 
as a wholly-owned subsidiary of MTY Franchising USA, Inc. This transaction included the rights to 
franchise and/or operate the Barrio Queen, Famous Dave's, Village Inn, Bakers Square, Granite City 
Food and Brewery, Real Urban BBQ, Craft Republic Bar & Grill, Champps Kitchen + Bar, Fox & 
Hound, and Tahoe Joe's Famous Steakhouse brands. BBQ, through its subsidiary, VI BrandCo, LLC 
a Delaware limited liability company, offers Village Inn restaurants. As of November 30, 2025, there 
were 109 Village Inn restaurants (including franchised and company-owned) in the United States.  
BBQ, through its subsidiary, Famous Dave’s of America, Inc., a Minnesota corporation, offers Famous 
Dave’s restaurants. As of November 30, 2025, there were 100 Famous Dave’s restaurants (including 
franchised and company-owned) in the United States, and 10 franchised restaurants internationally. 
With the merger closing that took place on September 27, 2022, MTY Franchising USA, Inc. is the 
parent company of both VI BrandCo, LLC and Famous Dave’s of America, Inc. 

 
On December 8, 2022, MTY Franchising USA, Inc. and its wholly owned subsidiary Twisted 

Merger Sub, Inc. (“WP Merger Sub”), a Delaware corporation, entered into an agreement with COP 
WP Parent, Inc. (“COP”), a Delaware corporation, providing for the acquisition of COP by MTY 
Franchising USA, Inc., consisting of a merger of WP Merger Sub with and into COP (the “COP 
Merger”), with COP surviving the COP Merger as a wholly-owned subsidiary of MTY Franchising 
USA, Inc., under the name Twisted Merger Sub, Inc. In November 2023, MTY Franchising USA, Inc. 
became the parent company of Wetzel’s Pretzels, LLC (“Wetzel’s Pretzels”), a California limited 
liability company. This transaction included the rights to franchise and/or operate the Wetzel Pretzel’s 
brand, through Wetzel’s Pretzels. As of November 30, 2025, there were 458 Wetzel Pretzels 
restaurants (including franchised and company-owned) in the United States and 32 franchised 
restaurants internationally. With the merger closing that took place on December 8, 2022, MTY 
Franchising USA, Inc. is the parent company of Wetzel’s Pretzels, LLC.  
 

On December 15, 2022, MTY Franchising USA, Inc. via its wholly owned subsidiary Sauce 
Restaurants, LLC (“Sauce Restaurants”), an Arizona limited liability company, simultaneously signed 
and closed an asset purchase agreement with Sauce, LLC, an Arizona limited liability company, 
Sauce Holdings, LLC, a Delaware limited liability company, and several other of their affiliates 
(collectively, “Sauce Sellers”), providing for the acquisition of the assets of Sauce Sellers by Sauce 
Restaurants. This transaction included the rights to operate (and ultimately franchise should Sauce 
Restaurants so desire) the Sauce Pizza and Wine brand. As of November 30, 2025, there were 13 
Sauce Pizza and Wine restaurants (all of which were company-owned) in the United States. BBQ 
Holdings, Inc., a subsidiary of MTY Franchising USA, Inc., is the direct parent company of Sauce 
Restaurants. 
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Except as described above, neither we nor any of our affiliates have offered any other 

franchises in any other line of business. 

The principal place of business of Kahala Franchising and its affiliates, Kahala Management, Kahala 
Advertising, KRES, Kahala Holdings, Kahala Restaurants, Cold Stone, CSC Leasing, CSC 
International, CSC Real Estate, Neptune Equipment, and Kahala Brands is 9311 E. Via De Ventura, 
Scottsdale, Arizona 85258. The identity and principal business address of Kahala Franchising’s agent 
for service of process is listed in Exhibit C to this Disclosure Document. 
 
The Franchise 
 
 If you qualify, you may (i) construct a new Kahala Coffee Traders restaurant; (ii) purchase one 
of our Kahala Coffee Traders franchises by acquiring an existing business from another franchisee 
or from us; or (iii) convert all of your existing retail operations from another brand to our Kahala Coffee 
Traders brand. 
 

The business you will operate is a single traditional or non-traditional Kahala Coffee Traders 
restaurant specializing in a variety of hot, cold, and iced beverages including coffee, espresso and 
tea, hot chocolate; baked goods including pastries, muffins, donuts, cookies, and brownies; fresh 
fruit; parfaits; breakfast sandwiches and oatmeal; sandwiches; salads and related fast food menu 
items, at a specific location approved by us, and using the trademarks, trade names, service marks, 
logotypes, and other commercial symbols we adopt and authorize. A “traditional” Kahala Coffee 
Traders restaurant is a Kahala Coffee Traders restaurant that is easily accessible by the general 
public, such as a free-standing building, inline retail shop, shopping mall or street front location. A 
traditional Kahala Coffee Traders restaurant normally offers a full Kahala Coffee Traders menu. A 
“non-traditional” Kahala Coffee Traders restaurant is a restaurant that is located in a non-traditional 
marketplace (as determined in franchisor’s sole discretion) such as an airport, amusement park, 
sports or entertainment venue, train station, travel plaza, toll roads, cafeteria, retail store, convenience 
store, military base, hospital, office building, movie theater, hotel, casino, kiosk, cart or high school or 
college campus. A non-traditional Kahala Coffee Traders restaurant generally offers a limited version 
of the full Kahala Coffee Traders menu. A Kahala Coffee Traders restaurant, whether traditional or 
non-traditional, is also referred to as the “Franchised Business.” 
 
 Kahala Coffee Traders restaurants serve the general public, and people of all ages consume 
the products offered by Kahala Coffee Traders restaurants. Most Kahala Coffee Traders restaurants 
may be operated throughout the year; however, sales may fluctuate during the year. You will have to 
compete with other restaurants, fast food outlets, supermarkets and other food retailers located in 
your venue or market area. Some of your competitors may include Kahala Coffee Traders restaurants 
operated by other franchisees or by our affiliates. The extent to which you may succeed at any 
particular location cannot be predicted. Because of the highly competitive nature of the business 
involved, successful operation of the Kahala Coffee Traders restaurant will depend in part upon the 
best efforts, capabilities, management, and efficient operation by the franchisee; as well as the 
general economic trend and other local marketing conditions. 
 
 You must comply with all federal, state, and local laws that regulate commerce in general and 
the food service industry in particular. In addition to laws and regulations that apply to businesses 
and restaurant operations generally, Kahala Coffee Traders Franchised Businesses are subject to: 
(i) federal, state, and local health codes regarding health, sanitation, food safety and (ii) menu labeling 
and nutrition laws. 
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ITEM 2:   BUSINESS EXPERIENCE 

References to titles and positions for the persons listed in this Item 2 may be assigned to MTY, MTY 
Canada, MTY USA, Kahala Brands, or any one or more affiliated companies. 
 
Chief Executive Officer:  Eric Lefebvre 

Mr. Lefebvre was promoted and became the Chief Executive Officer of MTY effective November 
2018. Prior to that, Mr. Lefebvre was the Chief Financial Officer of MTY since June 2012, and was 
Vice President of Finance of MTY from November 2009 until June 2012.  

Chief Financial Officer:  Renee St-Onge 

Ms. St-Onge was promoted to Chief Financial Officer of MTY effective November 2018. Prior to that, 
Ms. St-Onge was with MTY as Controller since 2012.   

Chief Operating Officer:  Jeff Smit 

Mr. Smit has been the Chief Operating Officer of Kahala Brands since June 2009 and has been a 
Director of MTY USA since November 2018. Prior to that, Mr. Smit was the Blimpie Brand President 
from November 2007 until December 2010 and the Sr. Vice President of Operations for Cold Stone 
Creamery from February 2005 to December 2007.   

Senior Vice President of Restaurant Operations:  Anthony Crosby 

Mr. Crosby joined Kahala Brands in October 2009 as the Vice President of Restaurant Operations.  
He assumed his current role in August 2011. 

Vice President of Restaurant Operations:  Blake Borwick 

Mr. Borwick was a Cold Stone Creamery franchisee in Cedar Falls and Waterloo, Iowa from April 
2005 to March 2014. From March of 2014 to January 2017, he was the Regional Director of 
Operations of Cold Stone Creamery and Blimpie. He was promoted to Vice President of Operations 
for the Blimpie brand in January 2017 and then became Vice President of Operations for the Cold 
Stone Creamery brand in March 2018. In May of 2021 he was promoted to Vice President of 
Restaurant Operations for Kahala Brands.  

Vice President of Restaurant Operations:  Logan Reves 

Mr. Reves joined Kahala Brands in May 2021 in his current role. Prior to joining Kahala Brands, Mr. 
Reves was an Independent Restaurant Consultant from March 2020 through April 2021. Prior to that, 
Mr. Reves was with Tilted Kilt Franchise Operating, LLC in Tempe, Arizona as Vice President of 
Operations from January 2014 to July 2016, Chief Operating Officer from July 2016 through 
December 2018, and as Senior Vice President of Franchise Operations of the Dick’s Wings & Grill 
brand from January 2019 through March 2020.   

Chief Legal Officer:  Jenny Moody 

Ms. Moody has been with the Kahala Brands’ Legal department since June 2010. In August 2012 
she was named Corporate Counsel, in September 2013 International Counsel, in September 2016 
Deputy General Counsel, and in November 2019 General Counsel. In August 2023, Ms. Moody 
assumed her current role. 
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Vice President of Training and Customer Service:  Kerri Kudla 

Ms. Kudla joined the Cold Stone Creamery training team in June 2002. She became Director of 
Operations & Training Development in January 2009 and was promoted to Senior Director of 
Operations & Training Development in October 2012. In June 2014, Ms. Kudla assumed her current 
role. 

Senior Vice President of Marketing:  Steven Evans 

Mr. Evans joined Kahala Brands in October 2007 as a National Marketing Manager for the Blimpie 
brand. In October 2009, he also became the Director of Marketing for the NrGize Lifestyle Cafe and 
Surf City Squeeze brands, and in January 2010, also the Director of Marketing for the TacoTime 
brand. In March 2011, Mr. Evans was promoted to Senior Director of Marketing, and in August 2011, 
he became the Vice President of Marketing. In January 2017, Mr. Evans was promoted to his current 
role. 

Franchise Sales 

Senior Vice President of Development:  John Wuycheck 

Mr. Wuycheck has served as Kahala Brands’ Senior Vice President of Development since September 
2014. In this role, Mr. Wuycheck oversees franchise development for Kahala Brands’ portfolio, 
including Wetzel’s Pretzels.   

Vice President of Franchise Development:  Jay Goldstein  

Mr. Goldstein has held his current role since May of 2009. Prior to this, he served as Senior Director 
of Operations, then Senior Director of Development for Kahala Franchising and has worked with the 
Cold Stone Creamery brand since October 2005.     

Director of Franchise Development:  Doug Merenda 

Mr. Merenda joined Kahala Brands’ sales team in October 2015 as a Director of Franchise 
Development and was a franchise broker for Kahala Brands from April 2015 through October 2015.   

Vice President of Business Development – USA:  Ramin (Ray) Zandi 

Mr. Zandi is the Vice President of Business Development – USA, a position he has held since 
February 2009.   

Franchise Development Manager:  Traci Zandi  

Ms. Zandi has assisted our Development team in awarding franchise units since October 2016. She 
also served as Office Manager and Executive Assistant for Extreme Pita from April 2011 until October 
2016.  
 
Vice President of Franchise Development:  Peter Tsafoulias 
 
Mr. Tsafoulias is the Vice President of Franchise Development, a position he has held since March 
of 2018. Prior to that, he served as the Director of Franchising of IRG from January 2008 until March 
2018.  
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Manager of Franchise Development:  Marilyn Bower  
 
Ms. Bower joined Kahala Brands as Manager of Franchise Development in February 2025. 
Previously, she held similar roles at Gold Spectrum and SunMed from 2022 through 2024. Prior to 
that, Ms. Bower was a Customer Service Representative with Farmers Insurance Agency in 
Bradenton, Florida from 2020 through 2022. 

Senior Director of Franchise Sales:  Shemar Pucel  

Ms. Pucel joined the company in November 2020 as Director of Franchise Sales and was promoted 
to Senior Director of Franchise Sales in February 2022. From October 2018 to August 2020, Ms. 
Pucel was a Director of Development for sweetFrog Premium Frozen Yogurt & Samurai Sam’s. From 
October 2015 to October 2018, Ms. Pucel was with SFF, LLC (formerly SweetFrog Enterprises, LLC) 
where she first served as Manager of Franchise Marketing and Development and was promoted to 
Director of Franchise Marketing and Development in August 2016. 

Sr. Director of Franchise Sales:  Adam Lueras 
 
Mr. Lueras became the Director of Franchise Sales for Wetzel’s Pretzels effective March 2020 and 
was promoted to Sr. Director of Franchise Sales in February 2023. Mr. Lueras previously served as a 
Franchise Development Director with Jackson Hewitt Tax Service in Jersey City, New Jersey from 
March 2019 through November 2019. Prior to that, Mr. Lueras served as a Franchise Development 
Director with Wyndham Hotel Group in Parsippany, New Jersey from March 2016 through July 2018. 
Prior to that, Mr. Lueras served as a National Sales Manager with Avalara Software in Seattle, 
Washington from February 2014 through March 2016. 
 
Director of Franchise Sales – Non-Traditional:  Ross Duggal 
 
Mr. Duggal became the Director of Franchise Sales – Non-Traditional for Wetzel’s Pretzels effective 
July 2022. Mr. Duggal previously served as the Senior Director of Business Development for OLM 
Foods located in Sioux Falls, South Dakota from June 2020 through July 2022. Prior to that, Mr. 
Duggal served as the Director of Business Development for Chester’s International in Birmingham, 
Alabama from March 2015 through May 2020. 
 
Sr. Franchise Sales Manager:  Diana Krankl  
 
Ms. Krankl has held her current role since March of 2024, and prior to that was the Franchise Sales 
Manager for Wetzel’s Pretzels effective September 2021. Ms. Krankl previously owned and operated 
D’s Superblends, a food truck business in Los Angeles, California from July 2016 through March 
2020, where Ms. Krankl’s responsibilities included training, customer service, human resources, 
quality control, event booking, maintaining and strengthening partner relationships, marketing, 
bookkeeping, inventory management, design development as well as menu and recipe development. 

Vice President of Non-Trad Franchise Development US and International:  Sam Arif 
 
Mr. Arif has held this current role since November 1, 2025. Prior to this, he co-founded the La Diperie 
brand in 2014 and served as VP of La Diperie from 2016 until October 31, 2025. 

ITEM 3:   LITIGATION 

LITIGATION INVOLVING FRANCHISOR, PREDECESSORS AND AFFILIATES 

Concluded Arbitration and Litigation Involving The Extreme Pita Franchising USA, Inc. 
predecessor in interest to MTY Franchising USA, Inc.  
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